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Please take the time to read through 
our brand guidelines. We are not going to
punish you if you don’t but we are
going to judgingly mother-stare you
with arms crossed.

This guide is created to help us communicate
to our clients and business partners 
and to ensure that the professionalism 
of our brand is consistent all throughout. 

If you have any questions our marketing 
team is always available to help.
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Virtual Business Partners’ goal is to positively impact 
people we interact with by providing an environment 
for them to flourish.

To do this we need to become indispensable to
our clients by reducing their work.

To change how the financial planning advice
is delivered in the Australian market.

To be the best place to work in the Philippines.
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A financial service business that seeks 
the expert advice of an outsourcing partner 
to improve their back office operations 
and are willing and able to invest 
in the relationship.



Our company lives and grows through these
core values. This is our culture and our brand,
from which we develop our business strategies. 
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Another way we can communicate better to 
our people and to our clients is by using 
icons.

Icons can simplify the topic we’re discussing 
and can make it easily understandable for 
the readers. 

Here are some sample icons we can use for 
corporate presentations or website.

The icon’s colours can be changed as long 
as it follows the colour palette guide seen on 
page 18.
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Color-filled Icons

Line Art Icons
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Note: This is the current brand guide that you can 
use as reference material.

A brand new one is in the works. Kindly stay tuned 
for the completion of the brand refresh project.  


